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Agenda
• 2024 Google Algo Updates

• E-E-A-T

• How is content changing SEO?

• What is coming up in 2025?

• AI & SEO

• Q&A



2024 Gooogle algo 
updates



Google Search’s 2024 Updates

March Core Complex update focused on “helpful, reliable,
people-first content.”

March Spam Scaled content abuse, expired domain
abuse, and site reputation abuse.

June Spam Combating scaled content, cloaking, hidden 
text, low quality content, etc.

August Core Evolution of March 2024 and September
2023 Helpful Content Updates.

Elevating Helpful Content and Fighting Spam



• Sites that used AI-generated content were hit the hardest.

• AI content is not banned, but spammy sites were the quickest to abuse it.

• Google’s policy targets “scaled content abuse” without banning AI content.

• High quality, helpful content was rewarded.

• E-E-A-T is more important than ever as Google combats a flood of AI spam

Lessons Learned from Google’s
2024 Updates



Who Likes to eat?



WHAT IS E-E-A-T?



Why is E-E-A-T so important to Google?

Experience
Think of lived experience – 
specifically, first-hand experiences on 
the topic you’re writing about.

Expertise
Expertise relates to the extent

of knowledge demonstrated within 
your article or by the writer

Authoritativeness
Authoritativeness considers the 
extent to which a content creator is 
known as a go-to source on the topic

Trustworthiness
Accuracy and reliability of the site
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Why is E-E-A-T so important to Google?

AUTHORITATIVENESS
Authoritativeness 
considers the extent to 
which a content creator is 
known as a go-to source 
on the topic



Why is E-E-A-T so important to Google?

Trustworthiness
Accuracy and reliability of 
the site



C A S E  S T U D Y Red Gold Tomatoes

2.5 MIL
Increase in 
Impressions

• 30 Updated and/or New Blogs

• Keyword Optimization

• Quality Over Quantity 15,000%
Increase in Active 
Users

10,500%
Increase in Event 
Interaction



WHAT IS COMING NEXT 
FROM GOOGLE



Google’s 
response to our 
question…

"Why do you 
always have to 
change
your algo?"



2025 Google Outlook

AI Generated Results
(SGE- Google Search Generative Experience)

Wide Variety of SERP Looks

Zero Click SERPs



2025 Google Outlook

AI Generated Results
(SGE- Google Search Generative Experience)



2025 Google Outlook

Wide Variety of SERP Looks – Google is 
constantly testing to see which SERP features 
and aspects users like most



2025 Google Outlook

Zero Click SERPS – these are continually being 
tested and showing up more frequently



AI + SEO
What you need
to know



RankBrain
How words relate to concepts

Neutral Matching
How Queries relate to a page

BERT
How different combinations of words 
express different meanings and intents

MUM
Understands and generates language
Understands knowledge and the world
Understands 75 languages
Understands text, images, audio and video

Google’s Other AI’s



AIO and SEO share common goals.

Optimizing SEO with AI

Ensure Crawlability

Optimize Content

Build Your Brand

Adapt to User Behavior



AI opens new opportunities for SEO.

Optimizing SEO with AI

Rapid Research

Task Automation

Schema Generation

Human + AI Workflows



Be Careful How You Use AI

• Don’t overestimate how much AI 
understands what it’s doing.

• Don’t let AI loose without testing and 
monitoring.

• Don’t rely on AI when accuracy and 
expertise are vital.

• Don’t publish AI-generated content without 
human review.

• Don’t use AI without assessing the legal 
risks.



• Think about intent and context, not just 
keywords.

• Focus on human needs while also giving AI 
what it likes.

• Use natural language and images to target 
voice and visual search.

• Become a topical authority that humans 
and AI want to cite.

• Use AI to where it makes sense to achieve 
your goals.

SEO and AIO Best Practices



How can you “rank” in AI?

You need to 
feed it a lot 
of data
about you.

Brand mentions in context

Reviewers and influencers

Social media and discussions

Topical authority 

Relevant content



1. Content is king
2. E-e-a-t matters
3. Google is always changing
4. Ai can help seo

F I N A L  T H O U G H T S



Q&A



Need help with 
your seO?
Americaneagle.com is
here for you.

SEO Audit

Competitor Analysis

Content Strategy



THANK 
YOU!

bit.ly/3UehNWk

Fill out the survey 
for an additional 
raffle ticket for the 
Blaupunkt eBike.

This information is being used for internal 
Americaneagle.com purposes.

Alex Krivanek
alex.krivanek@americaneagle.com

Matt Kirtley
matt.kirtley@americaneagle.com
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